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EMPLOYMENT OPPORTUNITIES
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At present, educational institutions are not generating enough
graduates to fll the gaps left by retiring planners and advisors.
In 2016, the Bureau of Labor Statistics projected a growth







— = Each USF personal fnancial planning student is
% partnered with an industry professional as part
of the USF Muma College of Business Corporate
=== |\lentor Program. Additionally, industry-specifc
== training within the undergraduate program will
. be overseen by partners of the program. These
== strategic partners will get to know and work

== \ith personal fnancial planning students before

i they graduate.



21 Credit Hours - Two Semesters
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= Deliver comprehensive fnancial planning instruction with an
emphasis on quality client service
= Provide the educational requirements needed to sit for the
CFP® certifcation examination
= Provide regularly-scheduled professional networking
= Implement additional skills, such as Fintech, sales,
communication, behavioral fnance and ethics
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= Fundamentals of Financial Planning
= Insurance Planning

= Income Tax Planning

= Investment Planning o
= Retirement Planning ;‘
= Estate Planning i
= Financial Planning Capstone







