
 

T h e  C o l l e g e  o f  B u s i n e s s  h o l d s  s e p a r a t e  a c c r e d i t a t i o n  f r o m  t h e  A s s o c i a t i o n  t o  A d v a n c e  C o l l e g i a t e  

S c h o o l s  o f  B u s i n e s s  ( A A C S B ) .   A A C S B  S t a n d a r d  1 5 ,  w h i c h  a d d r e s s e s  f a c u l t y  q u a l i f i c a t i o n s ,  

r e q u i r e s  t h a t  f a c u l t y  m e e t  c r i t e r i a  f o r  c l a s s i f i c a t i o n  a s  S c h o l a r l y  A c a d e m i c ,  P r a c t i c e  A c a d e m i c ,  

S c h o l a r l y  P r a c t i t i o n e r ,  o r  I n s t r u c t i o n a l  P r a c t i t i o n e r  w i t h  a t  l e a s t  4 0 %  o f  f a c u l t y  m e e t i n g  t h e  

c r i t e r i a  f o r  S c h o l a r l y  A c a d e m i c  ( t e r m i n a l  d e g r e e  i n  t h e  f i e l d  t a u g h t  o r  e q u i v a l e n t  a n d  a  r e c o r d  o f  

b a s i c ,  d i s c i p l i n e - b a s e d  r e s e a r c h ) ;  6 0 %  m e e t i n g  t h e  c r i t e r i a  f o r  S c h o l a r l y  A c a d e m i c  o r  P r a c tice 

A c a d e m i c  ( t e r m i n a l  d e g r e e  i n  t h e  f i e l d  t a u g h t  o r  e q u i v a l e n t  a n d  a  r e c o r d  o f   s u b s t a n t i v e  

“ l i n k a g e s  t o  p r a c t i c e ” ) ;  a n d  a t  l e a s t  9 0 %  m e e t i n g  t h e  c r i t e r i a  f o r  o n e  o f  t h e  f o u r  c a t e g o r i e s . p s y c h o l o g y ,  s o c i o l o g y ,  a n t h r o p o l o g y ,  e c o n o m i c s ,  

n e u r o s c i e n c e ,  m a s s  c o m m u n i c a t i o n / a d v e r t i s i n g ,  p u b l i c  p o l i c y  a n d  o t h e r  a r e a s  r e l a t e d  t o  

m a r k e t i n g .  

 

T h i s  p o l i c y  a p p l i e s  t o  a l l  t e n u r e  t r a c k  f a c u l t y  t e a c h i n g  c o u r s e s  w i t h i n  t h e  a r e a  o f  M a r k e t i n g .  

 

Graduate Curriculum: Faculty must hold a Ph.D. or equivalent degree from an accredited 
institution in marketing, business, psychology, sociology, anthropology, mass 
communication/advertising, public policy and other fields related to marketing.  Only faculty 
with terminal degrees will teach graduate courses at the MBA, Master’s, or Ph.D. level. In 
exceptional cases, significant experience in the field (a management/executive position 
characterized by substantial authority and responsibility) in the profit or not-for-profit sector 
may substitute for the academic preparation.  
 





 


